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Introduction and Summary
Tamworth Regional Council is committed to
supporting and developing public art throughout
our Local Government Area (LGA).
Public art is a part of our public history, part of
our evolving culture and our collective memory.
It reflects and reveals the ideas and values of our
society and adds meaning to our towns and cities.
In creating public art, artists respond to our times
and the outside world in a way that both reflects their
inner vision and chronicles our public experience.

What makes public art important?
It can tell stories and histories and
connect people to place.

-

It can create orientating landmarks and
places where people want to gather.

-

It can create identity and a feeling of pride,
and generate cultural tourism.

-

It can express ideas or emotions that
create a response and discussion.

-

“What distinguishes public art is its unique
associations with how it is made, where it is
placed and what it means.”
Association of Public Art

Public art can express community values, enhance our
environment, transform a landscape, heighten our
awareness and question our assumptions. Placed in public
sites, this art is intended for everyone, a form of collective
community expression. Public art is a reflection of how we
see the world – the artist’s response to our time and place
combined with our own sense of who we are.
Tamworth Regional Council’s Public Art Policy, adopted
in 2015, demonstrates its commitment to guiding decision
making on public art in the region through to 2021. Under
the policy, Council will invest annually in a Public Art Fund
to be used for the development of
new public art.
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COUNCIL'S COMMITMENT TO PUBLIC ART
The following
identified
commitments
have been used as
guiding principles
in developing
the Public Art
Engagement
Strategy and are
incorporated in its
aims and actions.

• Council will invest annually in a Public Art Fund that
will be used from time to time to commission new works,
including leveraging additional grant monies or public/
private partnership funding.
• Council will consciously plan public art in the region’s
public places, in consultation with community and key
stakeholders, so that it is fully integrated into available
spaces in a way that optimises the space, the work and
overall community appreciation of the resulting experience.
• Council will consider a mix of professionally commissioned
art and community art, including ‘artist with community’
projects. In most cases, Council will publicly advertise for
expressions of interest from prospective artists.
• Council has aspirations to see contemporary artworks
developed that celebrate the region’s heritage (including
electricity/light, Aboriginal heritage and cultural diversity),
promote the region’s brand and embrace youthfulness.
• Council will ensure that the opportunity to enjoy public art
of both a permanent and temporary nature is available
across the region, but especially in the highly public areas
in the city, towns and villages.

• Council will seek to recognise and value local artists, including
local Aboriginal artists, when commissioning new works.
• Council will seek advice from the Tamworth Regional Arts and
Culture Advisory Committee (TRACAC) before commissioning,
selecting and/or locating any new public artworks.
• Council will discourage signage and advertising that
compromises public art and the integrity of the space in which
it is located in the main streets, public parks and gardens, and
major venues across the region’s city, towns and villages.
• Council will develop a set of guidelines to support the
inception, coordination, installation, maintenance and ongoing
management of public art across the region. Council will also
develop a guideline for considering gifts of public art.
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Public Art Engagement Strategy
The Public Art Engagement Strategy (the Strategy) is to be
utilised by Council to govern a highly professional and wellmanaged process for the inception, coordination, installation,
maintenance and ongoing management of public art in the
Tamworth Regional Council LGA.
Excellent art in public places has the capacity to add layers of
meaning, content, commentary and humour to streets, parkland
and other public places for the enjoyment of community
members and visitors.
Daily experience by residents and visitors of the results of
creative production by professional artists, craftspeople,
designers/makers and artists collaborating on projects with
community members is an essential part of a community’s
active and ongoing process of understanding who we are and
what we believe as individuals and groups, and of placing
ourselves in proper relation to each other. Carefully planned
and visionary public art, integrated into selected public spaces
throughout Council’s regional area, can help to reinforce an
active spirit of compassion, empathy and reaching out among
individuals to include all within our communities.

Tamworth Regional Council endorses the need to continually
educate ourselves and our community about cultural ‘making’
– its processes, origins, many forms and languages, and its
thousands of years of history. Strong, potent contemporary art
can have an important role in engaging, delighting, amusing
and confronting every member of the community across all
age groups.
Under the Strategy, public art is intended to be located in
urban places in towns, as well as in the surrounding villages
and open-country areas. The wide-ranging character of the
works intended to be commissioned over time under the
Public Art Policy and Strategy is intended to remind residents
and visitors of the value of disparate views, helping us to be
accepting of the differences among people, of the complexity
of the cultures represented in our community, and of the
diverse ways of seeing the world.
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Local stories
associated with
the region have the
opportunity to be
interpreted through
public art. Public art
plays a critical role
in place making and
cultural tourism. It
helps to generate
landmarks, and to
articulate and tell –
perhaps for the first
time – the story of a
place.

The Strategy links the commitments of the Policy to a program for implementation,
including identified aims and actions associated with those commitments. The Strategy
will refer to the public art collection as an ‘outdoor gallery’. Through utilising the thinking
associated with this term, we gain a better understanding of how the collection is an asset
of Council and requires ongoing resources for development and maintenance.

1. STRATEGY AIMS
As part of the outdoor gallery, Council has identified a series of aims that support the
existing collection and provide a way forward for the development of new public artworks.
The Strategy aims to create an outdoor gallery that can:

•
•
•
•
•
•

connect public art to place – to our region and identity;
express Tamworth’s image as a centre for quality and innovation;
create engagement with public art that leads to a sense of community ownership and pride;
provide a focus for local narratives, history and storytelling;
support opportunities for industry and commercial development; and
integrate public art methodology and processes across Council.

6

Tamworth Regional Council Public Art Engagement Strategy
2016–2021

Procedures contained in the Strategy will ensure that
new monuments, public artworks and memorials address
specific criteria so that they fulfil community desires and
are commissioned according to best practice.
2. STRATEGY IMPLEMENTATION
Tamworth Regional Council will consider a diverse range
of public art projects, including temporary installations
and collaborative projects. A range of project modes
allows for innovation and offers as wide a range of
practitioners as possible the opportunity to work in the
public domain.
Council will ensure that the project brief is not overly
limiting or prescriptive. The virtue of employing creative
practitioners is the opportunity it provides to tap into
their creativity and ingenuity in generating exciting
contemporary concepts, as well as their excellence in
making artworks. Rather than narrowly dictating style
and subject matter, it is better practice to carefully
detail the parameters for the work (for example, size,
location, budget, audience, philosophy, function) and
then give practitioners free rein to interpret the
brief from within those constraints. However,
if a project is for a very specific type of work,
such as a portrait head or a statue, or has
very specific requirements regarding size,
material, technique or subject matter, then
encouraging maximum freedom may not
be in the commissioner’s interest.
It is important to be realistic in the
expectations for a project and to
match those expectations to the

policy

>

strategy

> procedures

budget and the most appropriate type of project. For
example, public art projects may be seen as a means
of solving design problems, managing the
use of public space, facilitating urban
regeneration and development, or
reducing community tension, to
which they can usually only
make a partial contribution.
The procedures and
implementation
processes are
discussed in detail
later in this strategy.
They ensure
that checks and
balances are in
place to implement
risk management
techniques and generate
the best possible outcomes
for all involved.
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Community Engagement
As part of the
development of the
Strategy, Council
engaged the community
in a dialogue regarding
public art and sought
their ideas for public art
in the LGA. A successful
engagement occurs
when members of the
community move from
being audience members
to being participants.

The success of many public art projects comes from
community involvement, because participation
signifies ownership. Many public art projects can
provide an opportunity for the community members
to be involved at varying levels of inclusion and to
contribute to the public art outcomes.

ENGAGEMENT PROCESSES
During the draft Public Art Policy exhibition
period, Council used multiple tools for both
virtual and physical engagement throughout the
Tamworth Regional Council LGA. These included:

In addition, Tamworth Regional Council has:
• created a public art branding logo to be used by
Council for public art engagement projects and for
the launch of new public art throughout the LGA;

• public meetings and workshops;
• pop-up information stalls;
• website information and blogs;
• social media posts; and
• use of Social Pinpoint technology to
capture suggestions and feedback.

• undertaken to map all public art examples,
monuments, murals and memorials throughout the
LGA, and to update this database annually (see the
attached appendix); and
• completed a needs analysis, identifying the gaps
in the public art collection in terms of its themes,
styles and artist representation.
Information compiled through the public art mapping
process, collection analysis and consultation with
the community has been collated into the Public
Art Engagement Strategy. This methodology has
encouraged community engagement. The challenge
now will be to ensure that future public art projects
provide opportunities for ongoing community
participation and engagement.
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Existing Public Art and Themes
1. UNDERSTANDING THE
OUTDOOR GALLERY
Public art is not an art ‘form’. It can be
outsized or undersized, and every size inbetween. It can stand 20 metres high or call
attention to the paving beneath your feet. It
can be abstract or realistic (or both) in shape
and form; and it may be cast, carved, built,
assembled or painted. It can be site-specific
or stand in contrast to its surroundings.
Before we start to plan for and commission
new public artworks, we need to have a
thorough understanding of the existing
outdoor gallery collection. How can these
works be interpreted? What are their
identified theme/s? What significance
do they have for the local community?

Tamworth Regional Council owns and
manages 119 monuments, memorials and
public artworks in the LGA. The majority of
these (63%) are monuments and memorials
commemorating people, groups and events.
There are limited examples of contemporary
and modern public art. Those works that
have been generated in the recent past
have tended to be traditional items, such as
bronze sculptures and murals.
The appendix lists details of the nature of
the existing collection. It consists of:

29
46
17
23
3
1

monuments and statues

memorials and plaques
landscaping and street furniture

murals and beautification of service infrastructure
contemporary public artworks

projection, multi-media and ephemeral work.

"Audiences of all ages love Tanya Bartlett's statues
of Smoky and Dot Dawson and Slim Dusty."
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2. EXISTING THEMES WITHIN THE OUTDOOR
GALLERY
The existing public art within the LGA not only consists of works in a range
of styles and mediums, but also represents a number of themes. Tamworth
Regional Council’s monuments and memorials are largely dedicated to
major events (such as World Wars I and II) and country music performers.
The collection reflects the history of our city and the surrounding townships.
It acknowledges the community’s contribution to the nation and its efforts
in times of war. These works also explore and tell stories about local history,
such as the gold rush era, or local production and industry. The outdoor
gallery also portrays the valuable role of volunteers and service clubs,
represented through a number of plaques and memorials.
The numbers of identified public artworks that relate to each
theme are indicated below:
IDENTIFIED THEME

“Link back to the City of Light
theme and produce a light
show or multimedia projection,
like Vivid in Sydney.”
Community consultation

NUMBER

War and Service

26

Recognition

28

Country Music

9

City of Light

3

Indigenous

11

Local History

15

Other

27
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“Create public art along
the Peel River, clean up the
river and tell some of our
local history.”

3. PRIORITY THEMES WITHIN THE OUTDOOR GALLERY

Community consultation

Through the process of mapping the existing outdoor gallery, we can identify the Councilowned public art throughout the LGA and note the gaps in the collection. Themes with low
or no representation will need to be a priority for Council over the period of the Strategy.
Existing themes with high or medium representation can be addressed in new mediums
and styles to add diversity (for example, abstract country music sculptures).

IDENTIFIED THEME

NO
REPRESENTATION

LOW
REPRESENTATION

MEDIUM
REPRESENTATION

War and Service
Recognition
Country Music
Local History
Indigenous
City of Light
Young People
Multicultural
Natural Environment
Other

YES
YES

YES
YES

YES
YES
YES

HIGH
REPRESENTATION

YES
YES
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Public Art Action Plan
Aims and actions
1. CONNECT PUBLIC ART TO PLACE – TO OUR REGION AND IDENTITY
ACT I O N S

THEME

M E AS U R E S

1.

Generate all new permanent public artworks with a connection to our region and
identity

Connect to Place

Increased feelings of connection,
captured via social media and
feedback

2.

Continue to develop public artworks for the Tamworth CBD area to assist with site
activation and place making

Tamworth CBD

Increased use of and engagement
with public spaces

3.

Implement one public artwork each financial year in the region's outlying towns and
villages

Local Townships

Implementation of public art in each
township over a five-year cycle

4.

Generate public art that creates landmarks and provides visual reference points

Landmarks

Use of public art as landmarks
and for orientation

5.

Utilise ephemeral public art to support festivals, national celebrations and special
events

Ephemeral
Public Art

Quality and use of ephemeral
public art

6.

Use public engagement tools, such as social media and technology, to connect with
the audience

Engagement

Positive publicity and social media
responses

12

Tamworth Regional Council Public Art Engagement Strategy
2016–2021

Public Art Action Plan
2. EXPRESS TAMWORTH’S IMAGE AS A CENTRE FOR QUALITY AND INNOVATION
ACT I O N S

THEME

M E AS U R E S

1.

Ensure a diversity of public art styles, mediums, themes and artist involvement
across the LGA

Increase Diversity

Increased representation of
collection gaps

2.

Mentor local emerging artists, and increase professional experience and skills
among mid-career artists in the region

Mentoring

Increased skills for local
emerging artists

3.

Increase examples of contemporary public art, including sculptures and installations

Contemporary
Artworks

Number and quality of new
contemporary public artworks
generated

4.

Utilise a diversity of interpretation and story boards as part of public art and/or
supporting public art

Interpretation

Reduction of number of plaques
used and increase in alternative
interpretation

5.

Engage specialists in the field and professionally commissioned public art

Specialisation

Number of specialists engaged to
commission public art

6.

Investigate public art loans on a temporary basis to support space activation and
place making

Public Art Loans

Implementation of public art loans

7.

Develop simple commission management processes ensuring excellence of design
standards

Management

Generation and use of standard
contracts and templates
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Public Art Action Plan
3. CREATE ENGAGEMENT WITH PUBLIC ART THAT LEADS TO A SENSE OF COMMUNITY OWNERSHIP AND PRIDE
ACT I O N S

THEME

M E AS U R E S

1.

Generate opportunities for regional artists to design, develop and implement
public art

Regional Artists

Number of regional artists engaged

2.

Utilise social media to promote public art, and to exchange information and ideas

Social Media

Number and positive comments in
social media

3.

Design public art projects using new technology and interpretation methods,
such as sound-scapes, projections and augmented reality

Technology

Quality and use of new technology

4.

Engage community in relevant public artworks to ensure mentoring and/or skills
exchange for young people, Indigenous community, multicultural and access groups

Mentoring and
Exchange

Community engagement in projects,
especially from minority groups

5.

Support local artists, volunteers and students to participate in the public art
opportunities available when appropriate

Participation

Participation levels in public art
projects

6.

Explore strong stories associated with the region identified for interpretation
through public art

Storytelling

Implementation of local stories in
public art
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Public Art Action Plan
4. PROVIDE A FOCUS FOR LOCAL NARRATIVES, HISTORY AND STORYTELLING
ACT I O N S

THEME

M E AS U R E S

1.

Utilise public art to tell stories that relate to our region’s diverse local history and
community

Local History

Interpretation of local stories in
public art

2.

Continue to support the development of public artworks that relate to the ‘Country
Music’ theme

Country Music

New methods of interpreting the
‘Country Music’ theme

3.

Support and expand the development of public artworks that relate to the ‘City of
Light’ theme

City of Light

New methods of interpreting the
‘City of Light’ theme

4.

Generate new relevant, community-driven, quality, Indigenous public artworks

Indigenous

Indigenous community participation
and quality of work

5.

Support the outlying communities to develop public art that expands on existing
projects and community organisations

Nundle, Manilla,
Barraba, Kootingal

Increased collaboration with
communities and partnerships

6.

Utilise public art to tell stories that relate to our region’s built and natural
environments

Environment

Interpretation of natural and built
history in public art
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Public Art Action Plan
5. SUPPORT OPPORTUNITIES FOR INDUSTRY AND COMMERCIAL DEVELOPMENT
ACT I O N S

THEME

M E AS U R E S

1.

Work in partnership with commercial development to identify public art in the
planning stages

Partnership

Effective partnerships with
commercial development and
collaboration

2.

Actively seek sponsorship, cultural gifts and external grants to support the
development of public art

External Funding

Increase in external funding and
acquisitions of public art

3.

Beautification of existing service infrastructure to improve aesthetics and
streetscapes

Beautification

Increase in beautification of
service infrastructure

4.

Integrate public art into Council thinking and processes to take advantage of
development opportunities as they arise

Opportunity

Number of opportunities identified
and number implemented

5.

Incorporate a diversity of public art in town planning, CBD master planning and new
residential zones

Planning

Public art projects included in
master planning

6.

Collaboration of architects, landscape and urban designers, engineers, construction
managers, builders, and other design and construction professionals

Collaboration

Effective partnerships and
collaboration

7.

Encourage creative industry development and reinforce cultural tourism within
Tamworth Regional Council’s LGA

Cultural Tourism

Increased levels of cultural
tourism and overnight stays

16

Tamworth Regional Council Public Art Engagement Strategy
2016–2021

Public Art Action Plan
6. INTEGRATE A PUBLIC ART METHODOLOGY AND PROCESSES ACROSS COUNCIL
ACT I O N S

THEME

M E AS U R E S

1.

Capitalise on existing Council infrastructure and locate new public art where Council New Site
has invested in assets and site development
Development

Implementation of public art with
Council infrastructure

2.

Promote our natural environments and/or parklands as part of public art
developments

Natural
Environment

Number and quality of works that
promote the natural environment

3.

Develop new public artworks to follow Council processes to ensure transparency and
quality control

Quality Control

Level of transparency in Council
processes

4.

Ensure new public art acquisitions follow the same procedures as identified in the
Tamworth Regional Gallery Collection Policy

Acquisition

Acquisition processes consistent

5.

Increase the identified Council public art budget by CPI over the period of the
Strategy

Budget

Public art budget increased by CPI

6.

Allocate adequate funds for the maintenance and restoration of existing public
artworks owned by Council

Maintenance

Public art maintenance fund
implemented during 2016–2017

7.

Seek advice from the Tamworth Regional Arts and Culture Advisory Committee
before commissioning, selecting and/or locating any new public artworks

TRACAC

TRACAC informed and consulted for
public artworks
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Public Art Implementation and Procedures
This summary
of Tamworth
Regional Council’s
implementation
processes for
public art covers
the what, how and
who of decision
making on public
art for our LGA.

Where does the funding arise for Tamworth Regional
Council public art projects?
As part of its approval of the Public Art Policy, Council has
established the annual Public Art Fund.
The Tamworth Regional Council Public Art Fund, to which
funding contributions can be made, is capable of holding
funds across financial years. Except in those cases where
the available funding is tied to a specific site, purpose or
development, or an external grant, the Public Art Fund
is utilised for public art projects without restriction to a
particular site or project area.
Another integral part of Council’s funding for public art
is the Cultural Gifts Policy. From time to time, individual
members of the community, businesses or corporations,
sister cities, community groups, and other legally constituted
organisations may formally offer to donate various items
to Tamworth Regional Council, including such elements of
heritage or cultural origins as works of art, monuments and
memorials, street furniture and landscaping artworks.
Council's Cultural Gifts Policy is an integral part of public art
donations and establishes principles and procedures for the

formal consideration of all offers of gifts by Tamworth Regional
Councillors, the Mayor, executive officers, and all staff members
when contacted by potential donors or donor organisations.
How will artists be commissioned under the Public Art
Engagement Strategy?
Artists will be commissioned for site-specific design and
fabrication of works of art only in those Council projects where
an in-house or external design professional – an architect,
landscape architect or urban designer – has also been engaged
to undertake the design of the surrounding building or
precinct.
The artist will work closely with the design professional and
his/her team at all stages of the commissioning process to
ensure that the work of art is integrated within the project’s
overall design.
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A public art project coordinator
(Gallery Director or nominated
council staff member) will be
engaged to oversee each artist’s
commissioning process. This will:

How are artists’ commissions staged?

• ensure the presence of proper
paid administrative and technical
support to the artist; and

1. Schematic Design Phase,

• description and intent of the commission and its context within
the capital works project or site for which the public art is
being commissioned;

2. Design Development Phase, and

• scope of work by the artist;

3. Fabrication/Installation Phase.

• ‘deliverables’ or submission requirements from the artist under
that phase of the work;

• protect Council’s interests
through the utilisation of a
coordinator experienced in risk
management at each stage of a
public art project.

There are three phases of design and fabrication
work to be contracted from each artist
undertaking a commission for a Council project:

These steps are similar to the schematic design,
detailed design and construction phases of
a building project. A contractual agreement
between Council and the artist covers each of
these three work phases.

Council’s contractual agreement with the artist also includes a
detailed brief for that phase of the work. This brief covers the
following:

• time program for completion of the phase; and
• fee to be paid.
Council conducts an approval process at the end of the schematic
design and design development phases of the artist’s work. As
part of the approval process, Council has the right to decide not to
proceed to engage the artist for the next contracted phase of the
commission. Since the artist is paid in a staged process, he/she
will have been fully compensated for the work to date should the
commission not proceed.
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How are public art projects decided?
On an annual forward-planning basis, Council
will decide which of its capital works projects will
include public art. Council will seek advice from
the Tamworth Regional Arts and Culture Advisory
Committee before commissioning, selecting and/
or locating any new public artworks.
New public artworks and acquisition proposals
shall be assessed by a Selection Advisory Panel
consisting of a minimum of three and a maximum
of five of the following representatives:
• nominated Public Art Project coordinator;
• TRACAC representative;
• Tamworth Regional Gallery Director/Cultural
Services Manager;
• relevant community representative, including
Indigenous representation, young people,
multicultural, etc.;
• independent artist/curator – specialising in
medium/genre of the work; and
• Tamworth Regional Council Councillor.
Their recommendations will then be directed
to Council's Director, Business & Community
for consideration and approval, following
consultation with the General Manager.

The Director, Business & Community can approve
new public artworks acquisitions up to the value of
$20,000. All new acquisitions over $20,000 must be
tabled at a Council meeting for approval, considering
the recommendations of the Selection Advisory Panel.
Who cares for commissioned works of art?
Council staff will prepare and update annually a
Public Art Maintenance Plan that includes an
estimation of and cost planning for public art cleaning
and maintenance costs for the following year.
Council accepts the inherent responsibility to
maintain each commissioned work of art and its
setting or surroundings in a manner that:
• is consistent with the design intent of the work;
• does not significantly inhibit or alter the intended
perception of the work by viewers; and
• is in accord with the pre-agreed instructions
contained in the commissioned artist’s maintenance
recommendations for the work.

Council staff will
prepare and update
annually a Public Art
Maintenance Plan that
includes an estimation
of and cost planning for
public art cleaning and
maintenance costs for the
following year.
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“More functional art like benches, tables and
outdoor lighting – things that people can use.”
Community consultation

How are public art projects reviewed?
The public consultation methods and review
process for public art will be reviewed by TRACAC.
The rotating membership of TRACAC ensures
that Council’s public art commissioning processes
are scrutinised at milestones throughout each
commission by knowledgeable stakeholders with
diverse expertise.
According to the terms of reference of TRACAC,
one-third of the appointed members are
reappointed each year for rotating three-year
terms. This partial turnover of membership
each year ensures a diversity of assessment and
comment on public art commissions from year to
year. At the same time, a continuity of strategic
direction and understanding of the processes
involved in the Public Art Policy and Engagement
Strategy is maintained by the multi-year
appointments of members.

What other Council policies and planning
documents support public art?
The Tamworth Regional Council Public Art
Policy and Engagement Strategy relate to and
support Council’s planning policies and corporate
documents in a consistent manner. These include:
• Regional Development Strategy;
• Art Gallery Donations and Cultural Gifts;
• Tamworth Regional Council Cultural Plan; and
• Fitzroy Street and Bicentennial Park Master
Plan.
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Conclusion
“Public art is not an art ‘form’. A work can be huge or tiny, or any size
in-between. It can direct our gaze upward into the sky or to the paving
beneath our feet. It can be abstract or realistic (or both), and it may
be in any form – cast, carved, built, assembled or painted. It can be
site-specific or stand in contrast to its surroundings.”
Association of Public Art

ENGAGEMENT STRATEGY OUTCOMES
The anticipated outcomes of the Strategy for
the Tamworth LGA include:
• ensuring that effective, meaningful and
relevant community consultation is
undertaken;
• identifying and planning for public art
during the earliest stages of development/
redevelopment projects;
• animating and enriching public spaces and
contributing to urban regeneration;
• creating quality public spaces through
innovative integration of art, design,
landscape/architecture and related elements;
• creating landmarks in the urban and natural
environment that will orientate and become
natural gathering spaces;
• establishing art and artists as recognised
assets of the city; and
• increasing community understanding and
enjoyment of contemporary art.

Public art can enhance our environment and
transform a landscape by creating spaces that
draw people to them, and by providing landmarks
that orientate and act as gathering places.
Art that is placed in public sites for viewing by
everyone in the community is a form of collective
expression by that community and thus has unique
associations for its members. Through its ability to
convey ideas and values that generate community
discussion, it can heighten our awareness and
question our assumptions about who we are and
how we see the world.
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Credits
IMAGES

REFERENCES

All images of public art included in this document have been taken by
Tamworth Regional Council staff and contractors unless otherwise specified (*).

AlburyCity Public Art Policy

Powerstation ephemeral light installation by Josh Chaffey, Cover
Tamworth Regional Playground, stencil art fencing, Cover
Tamworth Regional Playground, water feature, Cover
Tamworth Regional Playground, electrical box mural by the Art Collective, Cover
Barraba metal mural, Cover
Peel Street , Smoky and Dot Dawson, brass sculpture by Tanya Bartlett, Cover
Tamworth TAFE, mosaic bench, Cover
Fitzroy Street mural by Angus Nivison, Page 2
Nundle Knitting Needles and playground, Page 3
Cloud Gate, 2004, Anish Kapoor, Millennium Park, Chicago, USA, Page 3*
City of Brisbane, Southbank Arbor, Page 4*
Underpass anti-graffiti project and mural, Milwalki, Page 4*
Tamworth TAFE, Wave facade, Page 5
Tamworth Marsupial Park, mural by the Art Collective, Page 5
Meeting Bowl, a Spanish public art project in Times Square, New York City, Page 6*
Piano bike stand, Raleigh, North Carolina, USA, Page 6
Stargazer III, timber sculpture by Steven King, Page 7
Installation of Stargazer III, Page 7
Tamworth Regional Playground, mural painting by Jody Herdern, Page 8
Katrina Tyler Fragment 2008, Darwin, Page 8*
Tamworth Regional Playground, electrical box mural by the Art Collective, Page 9
Peel Street, Slim Dusty bench, brass sculpture by Tanya Bartlett, Page 9
Peel Street, Smoky and Dot Dawson, brass sculpture by Tanya Bartlett, Page 9
Powerstation ephemeral light installation by Josh Chaffey, Page 10
Vivid Sydney, Pireze installation art, Page 10*
Bicentennial Park, WWI Waler memorial by Tanya Bartlett, Page 11
Tamworth 'Youthie', mosaic bench detail by the Art Collective, Page 11
Tamworth Marsupial Park, mural by the Art Collective, Pages 12–17
Tamworth 'Youthie', mural install by Tamworth High School students, Page 18
Manilla marble WWI Honour Board, Page 18
Tamworth Regional Playground, stencil art fencing, Page 19
Tamworth 'Youthie', mural install by Tamworth High School students, Page 19
Gibb Street, WWII memorial, Page 19
Vivid Sydney, Jen Lewin’s installation art, Page 20*
Ribbon street bench designed by Shigeru Uchida in Toyko, Japan, Page 21*
Yarn bombing, Central Park, New York City, Page 21*
Tamworth TAFE, mosaic bench, Page 22
Tamworth Regional Playground, water feature, Page 22
Guitar, Dale Rogers, Lancaster, Pennsylvania, USA, Page 23*

Association of Public Art – What is Public Art?

AlburyCity Urban and Public Art Strategy
Brisbane City Council, Art in Public Places
City of Melbourne, Plaques and Memorials Policy
City of Melbourne, Public Art Melbourne
City of Newcastle, Public Art and Placemaking
City of Sydney, Public Art Policy & Strategy
Collections Council of Australia, Significance 2.0, A guide to assess the significance of collections
Direct quotes from community consultation
Maitland City Council Public Art Policy
National Association for the Visual Arts (NAVA), Public Art Commissioning
Public Art: Linking Form, Function and Meaning, Elizabeth Umbanhowar
Tamworth Regional Council Art Gallery Donations and Cultural Gifts
Tamworth Regional Council Cultural Plan
Tamworth Regional Council Fitzroy Street and Bicentennial Park Master Plan
Tamworth Regional Council Public Art Policy, 2015
Tamworth Regional Council Public Art Policy and Implementation Plan, 2008
Tamworth Regional Council Regional Development Strategy
Tamworth Regional Council Section 94 Plan
Vivid Sydney
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